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Abstract: The article examines the
main tasks of the innovative activities of
insurance companies, as well as the essence
of the innovation environment and its role as
a factor in improving the efficiency of
insurance activities. The peculiarities of the
introduction of innovations in the insurance
market have been identified.
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MAKOJA XAKHJIA
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MPOIIECC ®OPMUPOBAHUS NHHOBAIIMOHHOM CPEJIbl B KOHKYPEHTHBIX
YCJIIOBUAX HA CTPAXOBOM PBIHKE

Canobap P. Mamus3zoea
Hccneoosamens

Tawkenmckuti puHancosviti UHCMumym
Tawxkenm, Y30exucman

O CTATBE

KiroueBbie ¢€JI0BA. CTPaxOBOM pPBIHOK, AHHOTaLUA: B CTaTbe
VMHHOBAIWH, CTPaxOBBIE KaMIIaHUU, PAcCMaTpUBAIOTCS OCHOBHBIE 3a/1a41
WHHOBAallUOHHOE CTPAaxOBaHUE, CTPAXOBOM MHHOBALMOHHOM JEATEIBHOCTA CTPAXOBBIX
MapKeTMHI ¥  WHHOBallMM, CTpaxoBas OpraHu3alui, a TaK¥Ke CYILHOCTb
JeSITENIbHOCTD, KOHKYPEHIINS. MHHOBALlUOHHOM Cpeibl M €€ pojib Kak
dakTopa TTOBBIIICHHS a3 dexTUBHOCTH

CTpaxoBOH NEATEIbHOCTH. BrisiBnenst

0COOEHHOCTH BHEIpPEHHs HWHHOBALMM Ha
CTPaxOBOM PBIHKE.

INTRODUCTION

The country's economy is growing at a steady pace, while maintaining macroeconomic
balance, continuing to restructure, modernize, and technically and technologically upgrade
production. Consistent socio-economic reforms are bearing fruit in all areas, including insurance.
Current economic instability, rapid changes in business models and technologies, and accelerated
product life cycles prove that it is not possible to increase the competitiveness of insurance
companies without the use of innovations.

THE MAIN RESULTS AND FINDINGS

The country's economy is growing at a steady pace, while maintaining macroeconomic
balance, continuing to restructure, modernize, and technically and technologically upgrade
production. Consistent socio-economic reforms are bearing fruit in all areas, including insurance.
Current economic instability, rapid changes in business models and technologies, and accelerated
product life cycles prove that it is not possible to increase the competitiveness of insurance
companies without the use of innovations.

Creating products based on consumer needs in times of crisis will increase the
competitiveness of insurance companies in the market and allow them to operate more
efficiently. Research shows that innovative insurance marketing is a key driver of competition
for insurance companies in the face of challenges with financial resources for technological
innovation, and their performance in a market environment is determined by its customers. If
customers value insurance products and services more than the cost of creating them, the
business will grow, otherwise it will need outside help or such organizations will face a crisis. In
this regard, p. Druker said: "since the main purpose of business is to attract customers, insurance

companies have two and only two main functions: insurance marketing and innovation."
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According to research, innovative insurance marketing involves the development of new
products, equipment, services and new technologies and the use of new insurance marketing
methods to market them. According to the analysis of the activities of insurance companies, the
use of innovations in insurance marketing will allow to fully meet consumer demand and
conquer new markets.

Today, "innovative insurance marketing" is a new direction in insurance marketing, which
involves the introduction of production technologies in the formation of innovative products and
services, as well as the commercialization of this innovative idea. It uses a set of methods and
tools that allow the company to introduce innovative products with maximum efficiency. Timely
application of innovative insurance marketing technologies reduces the risk associated with the
development of innovations, as they allow to assess the potential demand, identify the target
market segment and answer the question of whether to continue developments, whether they
give the expected results. . The main purpose of innovative insurance marketing is to develop a
strategy for introducing innovations to the market and ensure that a new product has a strong
position in the market, to study the innovation market based on innovative insurance marketing
tools, unlike traditional insurance, market monitoring, market analysis of conjuncture, formation
of demand, development of market segments on consumer behavior. In services, "innovative
insurance marketing™ refers to a set of human activities aimed at making a profit by meeting the
need for innovation as a result of exchange. These activities range from identifying the need for
innovation to creating new innovative services, entering the market, the life cycle of services,
applying them in practice, increasing customer interest in purchasing innovative services,
determining the demand for innovations and prospects for their creation. . Service innovation and
service innovation is a broad concept that is not sufficiently used in science and practice.

Innovative insurance marketing can be defined as the sale of an innovative product on the
one hand, and the sale of any product using innovative means on the other. Based on this
definition, we can use one or another tool of insurance marketing to sell a product. Including:

Innovative insurance marketing;

innovative insurance marketing;

innovative product;

traditional product.

The use of these insurance marketing tools in the sale of products is expressed as follows:

Use of traditional insurance marketing tools in the sale of innovative products;

Use of traditional products in the sale of innovative insurance marketing tools;

Selling innovative products using both innovative and traditional insurance marketing.
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As innovative insurance marketing emerges as a type of innovative activity in the modern
market environment, the focus in mastering the process of developing new products and services
Is to focus on market research rather than evaluating these innovative products. This, in turn,
means the importance of using innovative insurance marketing technologies in the effective and
successful sale of new products or services by innovative product development companies.

One of the main tasks of the innovative activity of insurance companies is to formulate a
basic innovative marketing marketing strategy with top management, determine the boundaries
of its placement in the market segment, appoint executors, implement a specific practical
directive for each participant in market relations. Is to set a term. Therefore, strategic insurance
marketing research includes the main structural features of innovative insurance marketing
processes that are part of the innovation policy of insurance companies. Research shows that
innovation strategies and tactics are an important area of insurance marketing and involve the
development of a competitive strategy based on the formation and marketing of new products.

It should be noted that innovative insurance marketing is an activity of insurance
companies based on improving production and influencing market conditions. Research shows
that each stage of the innovation life cycle requires different insurance marketing methods and
approaches, different strategies and tactics. The system of innovative insurance marketing
measures is inextricably linked not only with the modernization of production, but also with the
dynamics of capital accumulation and flow.

CONCLUSION

Innovation in the insurance business is a modern trend and plays an important role in
increasing the income of the insurance company and its market position due to the increase in the
number of insured. The innovative direction is the transition from the old style to the new, as
well as from mass consumption to individual consumption. Customers now have their own
requirements for insurance services. While individual consumption is designed to meet the
specific needs of a particular customer on the one hand, on the other hand, the product must be
delivered to the customer in a way that is convenient and new to sales. At the present stage of
insurance there is a growing interest not only in the sale of insurance services, but also in the
creation of innovations in the system of its provision. For example, the consumer not only does
not want to have a car insurance policy, but the policy also includes his evacuation, repair of the
damaged object, temporary replacement during the repair, emergency medical care for the
injured. Wants in conclusion, the formation of an innovative environment in the insurance
market, in turn, increases the transparency of insurance companies, ensures that they maintain
accounting in accordance with international financial reporting standards and actively interacts

with auditing and consulting companies.
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